
|  www.ebscohost.com/novelist1

THE ACCIDENTAL LIBRARY MARKETER

Ten Things You Need to Know to Promote Your Library

When the World Keeps Changing



|  www.ebscohost.com/novelist2

Angela Hursh
Senior Engagement Consultant, NoveList

and author of SuperLibraryMarketing.com.

ahursh@ebsco.com

@Webmastergirl

#wwwc21



|  www.ebscohost.com/novelist3

*Peanut was uninjured. In fact, he loves doing this!
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Ten tips!

Set priorities and stay focused.

Stay on top of trends.

Get time back into your schedule!

Today...
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#1: Tie 
marketing 
to library 
strategy.



|  www.ebscohost.com/novelist7



|  www.ebscohost.com/novelist8

A plan serves as your focal point .

Make 
decisions

Set goals
Define 

audience
Success!
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ÅDirection

ÅBuy-in

ÅEfficiency
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#2: Set 
measurable

goals.
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What does your audience like?

Social media engagement

Email responses

Print excitement
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Examples of measurable goals

We will increase downloads of 

online magazines by 25 percent.

We will increasecirculationof new 
mystery and science fiction e-books 
by 10 percent.

Most important: Write it down.
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#3: Mind the 
Marketing 
Rule of 7.
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Builds trust and 

keeps your library 

top -of -mind.
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#4: Repurpose 

messages for 

mileage.
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Repurposing makes sense.

Your community is diverse.

Works for any piece of content.
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Storytime live
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Storytime live

On -demand viewing
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Storytime live

On -demand viewing

Shareable pieces
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Storytime live

On -demand viewing

Shareable pieces

Transcribe text
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Watsonville Public Library
Storytime Kits
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Watsonville Public Library
Storytime Kits
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#5: Promote 

your 

collection.
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$250,000 $8 million
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People want

the stuff!
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What can you promote?

New books Readalikes NextReads
Genre 

specific 
items

Age 
specific 

items

Streaming 
video

Streaming 
music

Form-based 
readers' 
advisory
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Pay attention to book pop culture and promote

items getting media or critical buzz.
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Media Mentions

from NoveList or 

NoveList Plus.
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NextReads

Advance List from 

LibraryAware
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#6: Send 
more email.
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Email is effective !

Stats from optinmonster.com/email -marketing -statistics

61% prefer to be 
contacted by 
email byyou!

99% check email 
everyday

58%check their 
email first in the 
morning before 

social media 
or news
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Email best practices

Use emotional words in subjectline.

Make subject line simple andeasy

.ǳǘ ƛǘ ŘƻŜǎƴΩǘhave to be short!
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Email best practices

Write like a human.

Mix text and images.

Use positive, active language.

Target your message.
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275 cardholders

21% open rate

16% click -thru rate
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5000 cardholders

27% open rate

52% click -thru rate
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#7: Follow 
social media 

best 
practices.
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The face you make when you find 
out the algorithm changed... again.


