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Basic
COLOR THEORY



Why color theory?



What is a 
color wheel?



A little
history
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Image from https://atmos.style/blog/color-theory-ui-design 

https://atmos.style/blog/color-theory-ui-design


There is a

Hue, saturation, tint
Chroma, lightness
Tone, shade
Context
Temperature
Schemes
Spaces

Get an overview at
https://atmos.style/blog/color-theory-ui-design 

LOT more

https://atmos.style/blog/color-theory-ui-design


Color 
models



Hex
codes



Hex



Image from https://www.maketecheasier.com/difference-between-hex-rgb-hsl/ 
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RGB



Image from https://www.maketecheasier.com/difference-between-hex-
rgb-hsl/ 
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HSL



Which color 
model 
should I 
use?



Which color 
when?



Color is an 
integral part 
of our 
experiences



The data

•93% buy
•80% awareness
•35%/57% blue
•62% read
•52% don’t come back

https://digifix.com.au/how-to-use-colours-in-
digital-marketing/ 
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Who is 
your
library?



Opposing
emotions
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It’s still subjective



Source: 
https://www.aalabels.com

https://www.aalabels.com/


“So the idea that colors such 
as yellow or purple are able to 

evoke some sort of hyper-specific 
emotion is about as accurate as 

your standard Tarot card reading.”

Gregory Ciotti , Psychology Today



Best 
practices



Contrast



Color 
consistency in 
branding





Overboard is
(too) easy



Test it

Especially when re-
branding



Get a list of color tools

https://designforthelittleguy.com/colortools.pdf



Thank you!
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