How A Remarkable
Customer Experience
Can Be Your Best Sales
& Marketing Strategy

GET MORE PEOPLE TALKING ABOUT YOUR LIBRARY

g
?5 Dan Gingiss _ _The _
, Chief Experience Officer p ﬁ / Experlence
“ The Experience Maker, LLC Makerm
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FACT

More than

6,000,000

blog posts are

published on the

Internet every

sing

le day.
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Source: internetlivestats.com

Image: Pixabay
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More than

tweets are sent
every single day.

Source: internetlivestats.com
Image: Pixabay
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8.881.961,600 &
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We need more

Image: Pixabay
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What
gets
shared.

Image: Pixabay
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30%

Consumers who say they
would post a negative
review online or on social
media after a
bad experience.
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49%

Consumers who say they
would post a positive
review online or on social
media after a
good experience.
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66%

consumers who say they
can't remember the (ast time
a brand exceeded their
expectations
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The WISE Approach.
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WITTY IMMERSIVE SHAREABLE EXTRAORDINARY
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WITTY
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WE ARE PROBABLY THE
LOWEST PRICED IN THE CITY_
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GOTTA G#GH?
RESTROOM
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Marshalls.

www.dangingiss.com
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WE MAKE SEXY TEETH

Image: ;nlntdentl ycom b
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- Welcome

! . § l
wuy  Speakerpreneur
Wan

ars Ift's do this!

v "~ Login Darlin’

-
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PEOPLE ACTUALLY READ

. o, O
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Image: Barry Sutherland
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Julie Fitzgerald " |
4633 Stigall Drive ‘
Dallas, TX 75209 -~ - .
cell + (1) 972.835.0282
F I T z G fitzgerald.julie@gmail.com
ERELD Invoice Number
E S I G N Submission Date

Customer Phone
Address

Date Project ‘ Hours
Date Project Hours
Date Project Hours
Date Project Hours
Date Project ‘ Hours
Date Project ‘ Hours
Date Project Hours
Total Hours Pay Rate TOTAL DUE

Please make checks payable to Julie Fitzgerald. Max net two weeks (14 days / 10 work days).
Mail to address above, unless otherwise specified.

e

/ \

¢ THANKS, Y'ALL!

W@ior me again when you're in need of extra dgzi
Image: Julie Fitzgerald via workflowmax.com
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asos 6595_0 ( Follow I
@ASOS , 5

Ok, so we *may* have printed 17,000 bags
with a typo. We're calling it a limited edition.

0L6g
LP6 £V YW WA cjjud fo &
DO Lof n26 U CLIp2" p6a

e S Rl S

5:12 AM - 21 Mar 2018

@Retweets 49,7@ z (B ‘ s ! (E ‘i’;\ '0
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"I MMERSIVE
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The Bull Rider’s - =
Homecoming
- Allie Pleiter

Image: Allie Pleiter
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MR.FLOOR

“Thank you for meeting with me on site a
few moments ago..."

“I stopped by to check how everything is
progressing and my crew is already
removing existing tiles...

Y

“We are finishing final floor preparation...

“We applied stain to the steps/handrails
as well as 1st coat of polyurethane to the
floors. See attached photos...
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'S HAREABLE
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DISC@&VER
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#discoverjoy @Starbucks see you soon.
v
Opened one of the most thoughtful pieces of mail today! Thanks @ Discover for

v
™ e This is why | love @Discover!! Thanks for the @Starbucks card #2& @ #TGIF
Thanks @Discover perfect timing for a pick me up, much appreciated! “® & #discoverjoy
ﬁ the @Starbucks gift card!

a Thanks so much to @Discover for being the absolute best! @Starbucks

#daymade #discoverjoy

@ Thank you @Discover for this little treat | received today, @Starbucks is o
my favorite places. ©+Q #discoverjoy

Enjoy a $5 ireat on us

Discover loves to spoil our cardmembers.
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v o h%
@ Thanks @Discover for the random free $5 @Starbucks gift card!! 0 Did your #creditcard company pay for your @5tarbucks today? Mine did -

‘J‘ Vp v - . thanks @discover! #discoverjoy

V

Finally got around to using my @ Discover @5tarbucks gift card. 3 Thanks
#Discover! #discoverjoy &

2
o
{0
.
K
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Nclo))
MY COVID-19
VACCINE!

Image: CDC.gov
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gIPSMITH

_ GIN DISTILL ERY LONDON -

MITH
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Fﬁ?/ . ‘4

PRIME STEAKHOUSE & WINE BAR

Thank you for celebrating with us. Best wishes from your
friends at Fleming's Prime Steakhouse & Wine Bar.

V\‘)‘ \N\OM] \N\CNQ\ : -
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Foreword by ANN HANDLEY, Wall Street Journal best-selling author

THE
~XPERIENCE

Y 2
N Pr—

HOW TO CREATE REMARKABLE EXPERIENCES -
THAT YOUR CUSTOMERS CAN'T WAIT TO SHARE W— HOW TO CREATE REMARKABLE EXPERIENCES

DAN GINGISS DAN GINGISS




Jeannie Walters @jeanniecw - Sep 13
Want some new, BRIGHT customer experience ideas!? : il o
some serious wattage! Check out the latest from @dg G ot i dgingiss

_ TH‘E -
EXPERIENC , — BF -
VING Y T8 ca™ =

Foreword by
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most important factor
in a customer's loyalty: @
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Alex Cornell

2004 Acousic
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Music & Image: Alex Cornell
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http://www.youtube.com/watch?v=zh9h4KZpnJU

Hi Mariangel,

Your review on the Okocat Natural Wood Clumping Cat Litter made me want to get
in touch with you! I'm sorry to hear that the Okocat Litter didn't quite work out, As
pet parents, we always want to do right by our fuzzy families, and get them
everything they'll love, but sometimes swinging and missing happens, Any time an
item doesn't work out, please don't hesitate to let us know. We'l always make it
right. In the meantime, I've processed a refund of $16.14 10 the card used in the
purchase, and that should reflect back to your bank account in 3-5 business days.
Feel free to donate what you have left of the box 1o a rescue or a local shelter, or
give that 1o a friend in need. :)

| wanted to help further by finding some other litters that may help you. | did some
digging, and even found that Okocat has a variety made specifically for long-haired
cats! Here are my suggestions.

Uxkocal Natural wWood L ng Hair Broeds Catl Litter

Frisco All Natural Grass Clumping Cat Litter

| hope this helps! Please give our love to Roma! Should you like to share any
photos of them, we have a spot on our "furry wall of fame® here at the office which
would look purrfect with them in it. For now, If you have any questions, or if there's
anything we can do, don hesitate 10 give us a meow any time, day or night. We're
always here for you,

Many whiskers,

Stephanie H
Customer Service
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Childrens National.
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The WISE Approach.

W Il S E

WITTY IMMERSIVE SHAREABLE EXTRAORDINARY
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customers who rate an
"immediate" response as
critical when they have a

question.
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customers who rate an
"immediate" response as
critical when they have a

question.
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SOUTHWEST

@ Taylor Kenney @taylorkenney7 - Feb 28, 2019 k-

@SouthwestAir help!! My friend is in a wedding on Saturday in m Phillip P. Randel @PhillipPRandel - Feb 28, 2019 ¥

Costa Rica but she left her bridesmaid dress here in Houston! Can Replying to @taylorkenney7 @SouthwestAir

ve get her dress on flight #1734 tomorrow??? #WorthATry Did this work?

#BestCustomerService

4. Taylor Kenney

Southwest Airlines @ @taylorkenney?”

@SouthwestAir 5 : . :

e - It totally did!l The dress flies out tomorrow morning! Now that is
We like where your head’s at. Mind sending us a DM with her some customer servicel!
info? 1,581 10:12 PM - Feb 28, 2019 ;)
O 525 9:43 PM - Feb 28, 2019 i

www.dangingiss.com
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- N Taylor Kenney ( Follow ) v
y @taylorkenney7 -—/

Love southwest!

9:25 AM - 1 Mar 2019

14 Retweets 558 Likes 0 ‘ s a ﬁ ’ 9 ‘5 ‘
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! & Rob Speciale

~ - ..
@RobSpeciale -~ Follow

Haven't checked my mail in a few days and
there are 3 offers for the it card.
Persistence or lack of coordination?

11 Mar

j 2 Discover @

DISCOVE : R
@Discover ~~ Follow

Replying to

We must be excited to have
you apply! DM w/ your full name & full
address if you would like the mailings to stop.
*Amy
9:17 PM - 11 Mar
£ 58 £ Rob Speciale

v i o
@RobSpeciale 2 Follow

Replying to

kudos for the prompt response
time! Ok I'll bite, mostly because of your
response Amy.

P 1 E
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“That’ll Be The Day,” This Is Us
Season 2, Episode 13

o ™
-_— .
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9 &l Kayla N.

@kayNiedz

Follow v

thanks to @NBCThisisUs for crushing my soul
week after week. additionally, i'll no longer be
making #crockpot chili after last night's
episode.

10:03 AM - 24 Jan 2018

2 Retweets 5 Likes 5& : -Ia'i

Q 3 1.2 Q s &
m The Crock-Pot® Brand @ @CrockPotCares - Jan 24 v
ookl Replying to @kayNiedz @NBCThisisUs

we're & over last night’s episcde, too! Kayla, we're innccent until proven guilty.
Since the '70s we've been providing families with quality & safe products, ask
your parents if you don't believe us. DM us w/ any ?? & we'd be happy to tell you
more about our safety standards!

D M 3 QO 30 ™
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q &) Kayla N.

' @kayNiedz

Follow ‘ v

Replying to @CrockPotCares

| apologize for what | said when | was in an
emotional state— | could never live without
my beloved crockpot #crockpotisinnocent

8:40 PM - 24 Jan 2018

1 Retweet 18 Likes 6 6 ‘.‘ 6 @ Q .

O 1 1 O 18 &
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Duke Energy @ @DukeEnergy - Sep 6 v

§~. DUKE

<2 Here is an important update from Jason Hollifield at Duke Energy. Crews are
continuing to work on power restoration, and we won't quit until everyone’s
lights are back on. Thank you for your patience and support.

Jason Hollifield 4~ DUKE
Storm Director ° ENERGY

Q 5 S an Q42 O

www.dangingiss.com © 2022 The Experience Maker, LLC



Darren Rovell &
N
@darrenrovell

Girl named Riley Morrison asks
@StephenCurryBO why his sneakers don’t
come in girls sizes. Steph responds
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To get more W hna'%
people talking FEMMERSIVE
positively about FJHAREABLE

yourbrand,be  payrRAORDINARY

WISER LJESPONSIVE
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Thank You!

% Dan Gingiss
i Chief Experience Officer
‘ The Experience Maker, LLC.
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Want more? Available

Take the 10-Day Now!
CX Challenge

oreword by ANN HANDLEY, Wall Street Journal best-se ling autho

(It’s Free) e

EXPERIENCE
MAKER

) g—

L V- \

w 4 A
Y

HOW TO CREATE Re

b M
THAT YOUR CUSTOM s CRBLE EXPERIENCES

ERS CANT WAIT TO SHARE

DAN GINGISS

or visit www.improvemycx.com
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